
On March  — the one-year 
anniversary of the earthquake and 
tsunami that devastated northeast 

Japan last year — a commemorative com-
munity event called “Our Hearts to Japan” 
will be held at the Peace Plaza at Post and 
Buchanan Streets in Japantown. 

Th e event caps a year of local activities 
that have raised more than $4 million to 
aid the victims of the earthquake, tsunami 
and nuclear meltdown that followed. More 
than 20,000 people 
were killed and thou-
sands more were left 
injured and homeless.

“Th e event is a way 
to memorialize those 
who have died and to 
honor the survivors, many of whom still 
need our help in rebuilding their lives,” said 
Dianne Fukami, president of the board of 
directors of the Japanese Cultural and 
Community Center of Northern Califor-
nia. 

“When I was in Tohoku last month, I 
witnessed the spirit and determination of 
the people, but I also realized how huge 
their losses are and how great the need 
continues to be,” Fukami said. 

An extensive program of events will 
be held in Japantown on March 11. “Our 
Hearts to Japan” will begin at 2 p.m., and 
those attending will observe a moment of 
silence at 2:46 p.m. — precisely the time 
the disaster struck Japan. 
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A MODERN TAKE ON THE TOWN

When architect Michael 
Murphy came home to San 
Francisco after a decade in 

London, his fresh eyes gave him a new 
appreciation for the city’s architecture 
— especially the modern buildings that 
often get overshadowed by the showier 
Victorians. 

So he began creating a series of prints 
celebrating some of his personal favorites, 

including several in the neighborhood. 
Th ere’s the new St. Mary’s Cathedral 
(“one of the most beautiful spaces in San 
Francisco,” he says) and the Japantown 
pagoda (“simple, with cherry blossom 
pink”), modern Pacifi c Heights (“it’s 
cocktail time”) and even daytime and 
nighttime tributes to the much-maligned 
Jack Tar Hotel on Van Ness Avenue. 
[More images, page 15.]

“It’s reinvigorated my notion that 
people are suckers for architecture,” 
Murphy says. “Th ey love it and they love 
to hate it.”

Th e entire series is available at Zinc 
Details, the emporium of modern design 
at 1905 Fillmore Street, and on Murphy’s 
website at designinblue.com.

“Th ey’re a hit,” Murphy chuckles. “My 
art has overtaken my architecture.”

BUTCHERING IS

IN HER BLOOD

Lorain Arruabarrena is a familiar face 
behind the meat and fi sh counter.

PAGE 5

‘Our Hearts
to Japan’
One Year
After Quake
Japantown marks 3/11

“SFFD” is one of a series of modernist prints by architect Michael Murphy. It includes the neighborhood fi rehouse on California Street.

K
AT

H
I O

’L
E

A
R

Y

■ INSIDE

“An outpouring
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THE LEARNED DOCENT
Like John Gaul, you too can have a Victorian mansion

At the Haas-Lilienthal House, John Gaul takes visitors back in time.

Up the sidewalk to the imposing 
Victorian mansion at 2007 Frank-
lin Street — the historic Haas-Lil-

ienthal House — walks a group of senior 
travelers who call themselves road scholars.

Th ey are greeted by a gentleman in a 
vested suit and bowler hat, carrying a silver-
headed cane, who welcomes them inside.

It’s not John Gaul’s home, although 
sometimes people think it is. From a pass-
ing car comes a shout: “Hey, are you Mr. 
Lilienthal?”  He bows ever so elegantly and 
welcomes his visitors inside.

For more than a decade, Gaul has been 
one of about 50 docents who lead tours 
of the Haas-Lilienthal House, which was 
donated by descendants of some of the 
city’s most prominent families as a home 
for San Francisco Architectural Heritage, 
the historic preservation group. 

Heritage off ers one-hour tours on 
Wednesdays, Saturdays and Sundays. 
Docents guide visitors through the perfectly 
preserved wood-paneled rooms, most still 

with the original furnishings. Th ey explain 
the distinctiveness of Victorian architec-
ture and the privileged lives of the family 
that lived in the house from 1886, when it 
was built, until 1973.

“Th ere was polite uplifting conversa-
tion in the front parlor,” Gaul says. “In the 
second parlor, maybe a little gossip while 
waiting for dinner. In the dining room, all 
was refi nement, with good food, good wine 
and good conversation.”

Th is month Heritage is inviting new 
docents to join its ranks. Th e training 
program begins March 13 at 6 p.m. and 
includes eight sessions of lectures by his-
torians and architects, plus tips from sea-
soned docents, including Gaul.

“Style is as important as substance,” 
Gaul says. “Th e facts alone don’t make it 
come alive.”

To learn more about becoming a docent 
at the Haas-Lilienthal House, contact 
volunteer coordinator Dorothy Boylan at 
441-3000 ext. 24 or visit sfheritage.org.

VOLUNTEERS NEIGHBORHOOD NEWS
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A Parklet Will Soon Sprout on California Street
Crowds already gather outside 

Delfi na Pizzeria on California 
near Fillmore nearly every day at 

noon and nighttime. Th ey’re waiting for a 
table, preferably one of the coveted spots 
out front.

Soon the waiting may be more conviv-
ial — and the odds of snagging an outside 
table considerably improved — when Th e 
Fillmore Stoop is completed.

It’s the fi rst parklet in the neighborhood 

— and one of the few with a proper name 
— although the take-back-the-pavement 
mini-parks are already a big hit in North 
Beach, on Divisadero and especially along 
Valencia Street. Th ey transform one or two 
parking spots into a public space — usually 
with tables and chairs and a bit of greenery.

Th e Fillmore Stoop is the creation of Jes-
sica Weigley and Kevin Hackett, architects 
whose fi rm, Siol Studios, is located upstairs 
at Fillmore and Clay above a restaurant. 

Th eir proposal takes the parklet idea a step 
farther by creating sculptural benches and 
planters in two parking spots, with room 
for four or fi ve tables from Delfi na.

Th ey gained the endorsement of neigh-
boring businesses and persuaded Chase 
Bank — coming soon across the street — 
to pony up $25,000 to cover construction. 
Th e city has approved the plans and issued 
permits. Most of the work will be done off -
site, with installation in late March.

■ STREET TALK

Dumplings & Buns

calls it quits

It was a dream come true for May 
Lee, whose family has owned 
the building at the key corner of 
Fillmore and California for many 
years. She’d take over the space at 
2411 California and open her own 
shop serving Chinese dumplings 
and buns based on her own 
family’s recipes. Despite a stylish 
storefront and authentic offerings, 
the dream turned into something of 
a nightmare and the shop closed on 
February 26, barely six months after 
it opened. . . . A number of potential 
new food-related tenants are said to 
be circling, even though the space 
has no kitchen.

■

BETTER BURGERS: Down the 
street at 1923 Fillmore, ROAM 

BURGERS has signed a lease to 
succeed Osaka, the long-running 
Japanese restaurant operated by 
three Chinese sisters. Roam has 
established a big following for its 
gourmet burgers on Union Street. 
. . . And while there are no signs 
of life yet, the vacant LONG BAR at 
Fillmore and Clay will reportedly be 
reopened by Albert Rainer, a local 
resident and the former owner of 
the Fillmore Grill.

■

MORE FASHION: Across the street, 
the designer label ALICE AND OLIVIA 
is renovating the space formerly 
occupied by clothier Blu, which 
has moved to Sacramento Street. 
Designer ROBERTA FREYMANN is 
coming to 2053 Fillmore — formerly 
Her — and a third designer with 
men’s and women’s clothing will 
take over the former Ruby Living 
Design store at 1919 Fillmore. A 
lease is said to be drawn up, but no 
name has been released.
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The Fillmore Stoop — 
built over two parking 
places at 2406 and 
2408 California Street 
— brings the city’s 
parklet program to the 
neighborhood.



4   NEW FILLMORE   March 2012 March 2012   NEW FILLMORE   5

CRIME WATCH

Discharging a Firearm 
in a Negligent Manner
Geary Boulevard and Fillmore Street
January 27, 12:30 p.m.

Offi  cers received a report that someone 
had been shot. When they arrived at the 
scene, bystanders directed them to a barber 
shop. Th ey found a man there sitting in a 
chair, sweating profusely and appearing to 
be in extreme pain. He told the offi  cers he 
had shot himself in the leg by accident. Th e 
offi  cers seized the gun and called for an 
ambulance. Witnesses’ statements corrobo-
rated the man’s story, and he was cited for 
discharging a fi rearm in a negligent man-
ner.

Petty Th eft
Fillmore and California Streets
January 28, 10:43 a.m.

A woman entered a beauty supply store 
and asked the cost of the fl at irons for 
straightening hair. Th e sales associate went 
to the back of the store to retrieve diff erent 
models to show the customer, then saw the 
woman grab two fl at irons and dash out-
side. Th e employee called 911 and offi  cers 
located the woman at the corner of Fill-
more and Geary. Th ey transported her to 
Northern Station, where they learned she 
had three prior arrests for theft.

Th eft
Eddy and Fillmore Streets
January 28, 10:30 a.m.

Offi  cers recognized two men darting 
into the street as security offi  cers from 
Safeway and got out of the car to help just 
as the guards caught the individual they 
were chasing. Th e offi  cers recognized the 
man from prior theft arrests and took him 
into custody. 

Th e guards told the offi  cers the man 
had walked into Safeway with a suitcase, 
put six bottles of alcohol in it, then left the 
store. When they tried to stop the man in 
the parking lot, he took off  running. On the 
store surveillance camera, the suspect could 
be seen loading the suitcase with bottles. 
He was booked at county jail.

Battery, Aggravated Assault
Franklin and Eddy Streets
February 2, 3:15 p.m.

Offi  cers responded to a report of an 
assault. Th ey were met by a man who 
stated that his wife and stepdaughter had 
shouted at him, hit him and then tried to 
prevent him from leaving their apartment. 
He stated that his wife had pulled his hair 
and his daughter punched him. Th e offi  -
cers summoned an ambulance to treat his 
injuries. A witness told the offi  cers that he 
had heard a man screaming for help, asking 
someone to call the police. After an inves-
tigation, the offi  cers determined that the 
wife and daughter were the aggressors in 

this incident. Both were taken into custody 
and booked at county jail.

Th eft
Sutter and Gough Streets
February 5, 10:15 p.m.

Offi  cers responded to a report that 
a man was breaking into a vehicle and 
located an individual who matched the 
description. When questioned, he said, “Oh 
shit, I was just getting a blanket out of the 
car because I am homeless and cold.” Th e 
man was carrying a paint scraper and had 
a crowbar in his pocket. Th e offi  cers later 
learned he had a medical condition, called 
an ambulance and cited and released the 
suspect to be treated.

Battery
Van Ness Avenue and Pine Street
February 6, 9:31 p.m.

Offi  cers responding to a call met with a 
security guard who told them he had been 
punched multiple times in the head by an 
individual who was attending a concert. Th e 
guard was walking through the crowd when 
he told the suspect to keep moving. Th e 
suspect told the security guard to mind 
his own business, then pushed the guard 
into the hallway, put him in a headlock, 
pinned him to the ground and punched 
him. 

Other security guards rushed to his aid. 
Th e suspect stated that he had not real-
ized the guard was on the security team 
and believed the guard was “trying to start 
problems with me.” Th e offi  cers cited and 
released the suspect for battery.

Burglary
California and Steiner Streets
February 10, 12:49 a.m.

An apartment building security guard 
heard a window sliding open in a back 
bedroom of one of the units and saw a man 
exit through the front door. He then called 
the police while following the suspect. Th e 
police located the man and found he had a 
portable DVD player wrapped in a black 
jacket tucked beneath one arm. He was 
booked at county jail. 

Narcotics
California Street and Van Ness Avenue
February 16, 11:36 p.m. 

Offi  cers on patrol spotted a vehicle 
without a license plate lamp in violation 
of the California vehicle code. A traf-
fi c stop on the driver revealed she was on 
felony probation. An offi  cer searched her 
and found a clear baggie of methamphet-
amine in her bra. Th e offi  cer also located a 
passport, checks and a Social Security card 
that did not belong to the driver, as well as 
property believed to be stolen — including 
wallets, ID cards and credit cards. She was 
booked at county jail.

LOCALS

Locals stumped about 
the best way to poach a 
salmon, how long to bake a 

stuff ed pepper or how to cook a rib 
roast have a ready expert to consult: 
Lorain Arruabarrena, the lone 
female staff er behind Mollie Stone’s 
meat and fi sh counter at 2435 
California Street, near Fillmore.

Th e meat maven, who also serves 
as mother fi gure and mentor to the 
younger men behind the counter, 
has clocked more than 30 years in 
the butchering business — including 
stretches at Petrini’s, Enrico’s and 
the neighborhood’s Grand Central 
Market, which morphed into Mollie 
Stone’s a decade ago.

Before becoming an apprentice 
meatcutter, she had some stints in 
retail. And back in the 60s, she was 
a carhop at Mel’s, where she recalls 
serving deep dish berry pie to Joe 
DiMaggio and his mom nearly 
every Th ursday.

But butchering is in her blood. 
“My grandfather was a butcher who 
raised rabbits up in Sonoma, so I 
was always around animals,” she 
says. “And I’ve loved to hunt and 
fi sh since I was four years old. I was 
always a tomboy. Barbie and Ken 
didn’t have a chance with me.”

The thrill of the hunt 
has endured. Now her 
hunting companions include 

her brother and son. She remains 
the only female member of the 
hunting club she joined in 1956, 
when she was fi ve years old. Th e 
group of two dozen or so — some 
of them fourth generation — meets 
in Middletown, up in Lake County 
for hunting season in August and 
September each year. Th ey hunt and 
camp and feed on lavish banquets 
under the stars. Cellphones are 
strictly banned.

“I love to hunt deer and rabbit. 
Th at’s it — no ducks or other birds,” she says. And 
the frequent forays into the woods and mountains 
surrounded by bears, mountain lions, bobcats and 
more have also made her an authority on all kinds 
of wildlife.

“Here’s something most people don’t know,” 
she off ers. “If you ever kill a rattlesnake, the best 
thing to do is to chop off  its head, dig a hole and 
bury it. Otherwise, the yellow jackets will come 
to feed off  the snake and eat the venom — which 
can then seriously hurt you if you get stung.” She 

Customers rely on it, too. 
Regulars often stop by the counter 
for advice. Some even call. Lorain 
recalls that Sylvia Walker, the wife 
of former pro football player and 
sports commentator Wayne Walker, 
consulted her after the couple 
moved to Montana years ago. “She 
called and asked me how to cook a 
pork roast,” says Lorain. “So I told 
her, gave her all the details — and 
the next week, she called back to say 
it was a huge success.”

It’s the customers, along 
with the camaraderie she feels 
with her co-workers, that stoke 

the days for Lorain. “I feel very 
responsible for my job. I need to 
know what we have out front and in 
back,” she says. “I’m not a boss here, 
but I’ve been here longest — and if 
something’s not right, they can call 
me at home. I’m a piece of furniture 
at this place. I don’t know if I’m a 
recliner yet.” 

A rabid 49ers fan, Lorain also has 
a number of softer, gentler pastimes 
beyond wielding knives and guns. 
She decorates gift baskets and boxes 
for friends and relatives on special 
occasions, adorning them with 
fl owers and ribbons and meaningful 
pictures. She also has a regular bevy 
of animals — currently three dogs 
and a cat — and takes special pride 
in her garden. 

“And I really like taking care of 
older people,” she says. “Th ere are six 
or seven people I know who are not 
related to me — I know them from 
the store or from the neighborhood 
— and I send them cards and look 
in on them.”

She’s 60, but says she’s far from 
thinking about retirement. “I like 
the industry too much,” she says. 
And business seems to be booming. 
Lorain says that in addition to the 
regulars from the neighborhood, the 

store has picked up new customers since the Cala 
Foods at Hyde and California closed a few months 
ago.

Beyond her Mollie Stone’s “family,” she feels a 
debt of gratitude to the people on the other side 
of the counter. “My customers, they’re the reason 
we’re here today. You get to know your customers. 
You talk to them and treat them with respect. Lots 
of customers have passed on over the years, and 
that’s sad. But now I get their kids and their kids’ 
kids.”

One of the Boys
She’s at home with meat and fi sh

By Barbara Kate Repa
Photograph by Kathi O’Leary

learned this tip from her uncle, who learned it the 
hard way.

Nothing from her hunting hobby goes to waste. 
Her home is adorned with a mounted rattlesnake 
skin, a stuff ed bobcat and a few deer heads.

“I cook a lot,” says Lorain, who is known for 
giving away plates of her culinary creations to 
neighbors and family. She says co-workers — 
particularly some of the guys behind the meat 
counter — have come to depend on her expertise 
with chops and roasts.

Lorain Arruabarrena serves up meat and fi sh — and advice on how to cook it.

“I’ve loved to hunt and fi sh since I was four years old. I was always a tomboy. 
Barbie and Ken didn’t have a chance with me.”

A member of a hunting club since she was fi ve, Lorain Arruabarrena, her hunting buddies, her jeep and her dogs head north to hunt and camp out during deer season.

2390 Bush St. (at Steiner)    (415) 567-7824    Free Parking

Liturgy of the Hours (Daily)
Morning Prayer 7:15 am/Sat 8:00 am

Evening Prayer 5:00 pm

Reconciliation Sat 5:00 pm,  
Sun 7:00, 9:00 & 11:00 am, 5:00 pm

Adoration of the Blessed Sacrament 
Mon & Wed 8:30 am & 6 pm 
Tue & Fri 8:30 pm

The church is open for prayer all day 
and into the early evening.

5:30 pm (Saturday Vigil) 
7:30, 9:30 & 11:30 am 
1:30, 5:30 & 9:00 pm

WEEKDAYS 
6:30 & 8:00 am & 5:30 pm

SATURDAY 
7:40 am Rosary, 8:00 am Mass

                     PRAYERS & SACRAMENTSMASSES                
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VitaminExpress 2047 Fillmore Street (415) 922-3811  
1428 Irving Street (415) 564-8160  

Personalized service, top-quality products, health informaƟon, great prices. 
Family-owned, small, viable and responsive.  (24/7)  VitaminExpress.com 

Star ng Our 30th Anniversary    

Orange Dot Sale! 

20% off! 
Plus our usual discounted price! 
Find an ORANGE DOT on the product  

off our already discounted prices! 
and accompanying sign to get an extra 20%  

®  

GOOD WORKS

By Jon Kawamoto

While watching footage of the 
tsunami sweeping across north-
ern Japan last year — drowning 

people, shattering homes and tossing cars 
and ships like toys — Paul Osaki imme-
diately knew his organization would have 
to respond. 

“I called the staff  into the offi  ce the next 
day and said, ‘We have to do something,’ ” 
recalled Osaki, executive director of the 
Japanese Cultural and Community Center 
of Northern California based in Japan-
town. 

Within a few hours, plans had begun to 
establish the Northern Japan Earthquake 
Relief Fund, which has become the largest 
Japanese American community-based relief 
eff ort, with donations now topping $4 mil-
lion. Eff orts focus on meeting immediate 
survival concerns, attending to housing and 
counseling needs and supporting commu-
nity and capital improvement projects and 
programs.

 “We wanted our relief fund to be more 
than just collecting money,” Osaki said. 
“We wanted to also turn individuals’ sense 
of hopelessness into hope by encourag-
ing them to become actively and socially 
involved.”

Nearly overnight, the group’s offi  ce 
on Sutter Street in Japantown became a 
bustling center of activity, with hundreds 
of strangers, tourists, volunteers, staff  and 
neighbors dropping by with donations and 
off ers to help. Phone calls pledging dona-
tions also came into the center — over-
whelming the assembled volunteers. And 
thousands of emails off ering support and 
comfort poured into the neighborhood 
offi  ce from the Bay Area and all around 
the world.

■

“We were truly overwhelmed by the 
outpouring of donations, as well as by 
the thoughts and prayers for the victims 
and survivors,” Osaki said. “We quickly 
learned that we are part of a community 
much larger than what we normally serve, 
and that community rallied around our 
relief eff orts — a community without 
borders, a community that cares about 

Emily and Anjan Mitra 
want their neighborhood 
restaurant, Dosa on Fillmore, 

to be recognized for even more than 
acclaimed South Indian cuisine and 
enthusiastic reviews. 

Th e Mitras, who also own the 
original Dosa on Valencia Street, 
want their restaurants to be known 
for integrity. Th at’s why Emily Mitra 
pushed for a month of fundraisers 
to help the survivors of 3/11, the 
catastrophic earthquake, tsunami and 
nuclear meltdown in Japan. 

“We have the responsibility to do 
something,” she said. And as restaurant 
owners, they had the means to raise 
revenue through food sales and donate 
to the Northern Japan Earthquake 
Relief Fund, headquartered nearby in 
Japantown.

“I decided to be supportive since 

we’re neighbors here in Japantown, 
and it’s important to partner up,” 
she said. “I also wanted to have a 
connection to where the donations 
went and to explain to customers 
that they were helping a community 
organization.” 

“Tuesdays for Tokyo,” held every 
week last April, drew crowds of up 
to 300 customers for dinner at the 
restaurants and raised a total of $5,000 
for the relief fund. 

Mitra said the vibe during the event 
was heartening. Regular customers 
went out of their way to dine on 
Tuesdays and new patrons were drawn 
in by the idea. 

“Everyone was in great spirits,” she 
said. “People love to eat and drink, and 
if the dining experience goes to a good 
cause, they feel good about it.”

— Jon Kawamoto

After 3/11 Earthquake, an Outpouring of Support

the people of Japan and the work we are 
doing.”

Th e local group has a track record of 
organizing relief campaigns. In 1995, when 
the Great Hanshin Awaji Earthquake 
struck Kobe, Japan, the organization raised 
more than $600,000. One huge diff erence 
since then has been the proliferation and 
impact of social media: Facebook, You-
Tube, Twitter, as well as the ubiquitous use 
of email and texting. 

Matt Mahan, vice president at 
causes.com, recalled that his staff  moni-
tored and tracked the Japan relief dona-
tions hours after the 3/11 disaster and 
noticed that a nonprofi t they never heard 
of — the neighborhood’s community cen-
ter — was running neck and neck with 
the American Red Cross in donations. It 
decided to lend its expertise and experience 
in raising donations for worldwide causes 

to the nonprofi t. As a result of that synergy, 
the causes.com page secured more than 
$400,000 in donations for the relief fund, 
and also helped recruit salesforce.com to 
donate a matching fund of $25,000.

In addition, more than 100 grass roots 
events have been held to raise money for 
the relief fund. Schools hosted bake sales, 
car washes and made cranes by the thou-
sands. Children held toy drives in front 
of their homes. Parents hosted birthday 
parties and, in lieu of presents, asked for 
donations to Japan. Concerts were held 
at comedy clubs and jazz venues, along 
with taiko drum performances and clas-
sical music recitals. Hair salons donated 
part of their cutting and styling proceeds. 
Impromptu garage sales were organized. 
NBC Bay Area TV sponsored a telethon 
and the local community responded with 
more than $417,000 in donations.

Th e San Francisco Giants donated 
$12,500 to the relief fund. And more than 
100 volunteers collected donations from 
fans at the gates of AT&T Park when the 
Giants played the Oakland As in an exhi-
bition game last March, collecting an addi-
tional $9,000. 

And over the two weekends of the 
neighborhood’s Cherry Blossom Festi-
val last April, volunteers sold dedicated 
T-shirts and sweatshirts and raised more 
than $16,000; another $13,000 in dona-
tions was collected at the information 
booth.

■

Th e money raised has made it pos-
sible to fund a variety of projects. Last 
September, the “Toward Recovery and 
Healing Project” hosted a dozen Japanese 
representatives to come to the Bay Area to 
learn about community-based health care, 
mental health services, emergency medical 
training, suicide prevention and support for 
people with disabilities. 

“Project Aloha,” an 18-member delega-
tion from the Bay Area and Hawaii, led by 
Olympic gold medalist Kristi Yamaguchi 
and former sumo wrestler Jesse “Takamiya” 
Kuhaulua, visited and cheered more than 
3,000 people in relief shelters, schools and 
children’s centers and put on a show in 
Iwaki City. Th e delegation also visited the 
U.S. Embassy in Tokyo to meet with U.S. 
Ambassador John Roos and major league 
baseball offi  cials, ultimately raising $1 mil-
lion to rebuild a ball fi eld in Ishinomaki to 
be used by hundreds of Japanese youth.

“Letting the survivors know where the 
funds came from and how the money was 
raised brought tears to their eyes,” Osaki 
said. “Seeing faces and hearing their sto-
ries made me realize that our work over 
the past eight months was really making a 
diff erence.”

Another project is “Crayons for Japan,” 
funded by the Kristi Yamaguchi Always 
Dream Foundation, which provides art 
supplies and toys to daycare and chil-
dren’s facilities. Th e supplies will allow the 
children to express their feelings through 
art; a book is being produced of their cre-
ations.

■

“I hope to continue the relief fund for as 
long as possible to help with the recovery 
and rebuilding of northern Japan,” Osaki 
said. “Our goal now is to use the donations 
we receive toward helping to rebuild the 
human spirit.”

For more information about the North-
ern Japan Earthquake Relief Fund, call 
567-5505 or visit kokoro4japan.org.

Emily Mitra hosted a month of fundraisers at her restaurant, Dosa on Fillmore.

‘We’re Neighbors and It’s
Important to Partner Up’

A life lesson on Kenta’s fi rst birthday

My wife Eri and I started organizing our son’s fi rst birthday party in February. 
But as we fi rst took in reports about the earthquake and tsunami in Eri’s 
native Japan, we nearly decided to cancel the party. How could we celebrate 
when so many in Tohoku were suffering — children and adults of all ages?

Then a thought came to us: to ask our friends and family to donate 
whatever they could to help the people of Northern Japan, instead of 
bringing a gift. By doing this, we could also teach a life lesson to Kenta on his 
fi rst birthday: the important theme of repairing the world through giving to 
people in his mother’s homeland who are in need.

All told, we raised over $3,300 for the Northern Japan Earthquake Relief 
Fund, thanks to the generous donations of those who knew about our effort 
or came to Kenta’s fi rst birthday party, as well as a matching donation from 
Yahoo’s Employee Foundation.

This picture was snapped in the wishful moment after we helped Kenta 
blow out his fi rst candle.

— STEPHEN, ERI & KENTA FOX

celebrating 35 years

San Francisco, CA 
415.513.1559

www.peruvianconnection.com

Artisan apparel for nomads and romantics

Japantown leaders
create a relief fund 
that’s ‘more than just
collecting money’

Double Concertos!
Sunday April 1 at 7:00 pm 

St. Mark’s Lutheran Church

Concerto for Oboe & Violin in C Minor
Concerto for 2 Violins in D Minor
Concerto for 2 Harpsichords in C Major
Concerto for 3 Violins in D Major
Brandenburg Concerto No. 3 in G Major

JOHN ABBERGER ANDREW FOUTS  
ELIZABETH BLUMENSTOCK & KATHERINE KYME 
COREY JAMASON & LEON SCHELHASE 

An interfaith 
service under 
the Peace Plaza
pagoda in 
Japantown a 
month after 
the earthquake 
brought the 
neighborhood 
together. On 
March 11, 
another service 
is scheduled.
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FOOD & DRINK

A Hidden
Taste of

Tokyo
In Japantown, 

an authentic pair 
of karaoke bars

By Chris Barnett

Club Mari’s, home of the city’s 
only truly authentic Japanese 
karaoke bars, is so well hidden 

that most locals likely have never even 
heard of it, let alone sipped sake there or 
taken up the mike and belted out I Don’t 
Want to Miss a Th ing by Aerosmith or 
Missing You by Kubota Toshinobu, two of 
Japan’s hottest karaoke songs. 

Sequestered in the two-block-long 
Japantown mall on Post Street bridging 
Webster Street, it’s marked only by a 
small Club Mari’s sign outside Room 
240 on the second fl oor. And not just 
everyone is beckoned in. At the end of 
a dingy corridor is a slightly larger sign 
demanding “Attention. Reservation Only. 
Dress Code Is Enforced.”

While most of the mall’s restaurants 
and shops are bustling spots fi lled with 
paper lanterns and Japanese artifacts, 
Club Mari’s is just the opposite. It’s dark, 

discreetly lit by battery-powered candles, 
brass sconces and mood lighting that 
moves around on the ceiling. 

It also has two bars. One is sleek, 
staff ed with a bartender and equipped 
with a handsome back bar stocked with 
global and Japanese liquors. Th e second 
has no bartender but is lined with black 
leather and chrome barstools and has 
a big screen TV.

Th e rest of the room is clustered with 
muted olive green sofas and ottomans 
arranged around low wooden tables. An 
upper level has similar seating and another 
television screen. Opposite the bar is a 
small stage for karaoke buff s who crave 

the spotlight. Walls are paneled in bamboo 
and hung with small iconic San Francisco 
paintings featuring cable cars in oversized 
gold frames.

■

Club Mari’s is sedate, not fl ashy. 
During the week, the crowd is 30 and 
up; younger clubgoers attend on the 
weekends. 

Th ere’s no dancing, no DJs, no 
psychedelic digital light show. And 
management insists it’s not a hostess bar 
where young Japanese lovelies sit with 
lonely gents, off ering companionship and 
an ear while plying them with drinks and 
collecting a commission on every pour.

It’s simply the real deal. For example, 
in Japan it is customary to name mize 
shobai or “water trade” establishments after 
the owner. Club Mari’s is indeed owned 
by a petite, high-spirited, delightful but 
no-nonsense woman called Mari who 
won’t say whether it’s her fi rst or last 
name. “Just Mari is fi ne,” she says with a 
smile and a dismissive wave of her hand.

More saloon owners could take a lesson 
from her. Club Mari’s is open seven days 
a week from 8 p.m. to 2 a.m. Mari arrives 
an hour before opening and stays until 
closing every day, meeting new customers, 
usually as soon as they walk in the door, 
greeting and pampering regulars. She 

does take a two-week vacation every year, 
though. 

“When I go to Las Vegas, I’m not good 
at the gambling,” she says with a laugh. 
“I’m good at the buff et.”

■

Born in Osaka, Mari came to San 
Francisco at 24 to learn English. She 
married, had a son and divorced. To 
support herself and her child, she opened 
a Japanese bar — the fi rst Club Mari’s 
— downtown on Cyril Magnin in a tiny 
space that’s now a Starbucks. In 2005, she 
expanded to Japantown, with no fanfare. 

Mari, who apparently relies on word 
of mouth and small ads in Japanese 
newspapers, isn’t out to pack her club to 
the rafters. Th ere are few Americans or 
other westerners in the place, but everyone 
is made to feel welcome.

Mari, who wears a kimono every 
day except Sunday, when she “relaxes” 
in a black business suit with one or two 
pearl kanzahis in her hair, is a shrewd 

businesswoman. Admission to sit on one 
of the sofas and join in the karaoke is 
$20 a person. Every third Friday, there’s 
a Halloween party. Partygoers — and 
regular customers — come from as far 
as San Jose and Sacramento. Japanese 
baseball players join in when their teams 
come to town.

Like most bars in Japan — and hot 
dance clubs worldwide — Mari’s has 
a bottle menu and the spirits are all 
premium labels, but pricey. Prices start 
at $170 for a bottle of Chivas Regal, 
Jack Daniels, Seagram Crown Royal and 
Johnnie Walker Black Label. Th ey move 
to $230 for a bottle of Yamazaki 12-year-
old Japanese Scotch and $260 for a bottle 
of Patron tequila all the way up to $1,200 
for a rare 25-year-old Macallan. Martell 
Cordon Bleu Cognac, Champagnes and 
wines are also sold by the bottle. Club 
Mari’s, in the time-honored tradition of 
Japan’s bars, will store your bottle until 
your next visit.

Everything with a bottle price is also 
sold by the glass and the tariff s are either 
lower or match the better neighborhood 
saloons. Chivas, Crown Royal, Stoli and 
Absolut are $10 a glass at the bar and 
from $1 to $2 more if you order at a table. 
Sapporo on draught is $7 at the bar and 
$8 for table service. 

Sake lovers have plenty to choose from 
here and it’s served in two sizes: 100 ml 
for $6 and 210 ml from $12 up to $28. 

■

Th ose who sip sometimes also hear 
faint sounds of another karaoke bar 
wafting in from down the hall. Four years 
ago, Mari realized she was missing out on 
a potential market of Japanese tourists and 
Americans who did not want to pony up 
for her sophisticated club scene. But they 
defi nitely wanted to warble to Japanese 
and English music. 

Her answer was Mogura — a casual 
room with bamboo hanging from the 
ceiling, long benches with thin Japanese 

mats, a TV screen and two microphones 
so couples can do a duet. Mogura shares 
a kitchen with Club Mari’s and the same 
menu. Bartender Ken Mamizuka, who 
hails from Tokyo, described the small plate 
dishes as “traditional homestyle Japanese 
food your mother or grandmother 
would make.” Th e fare on the small 
menu includes fried chicken, salted 
minced squid and rice balls, among other 
off erings. 

Mogura, which has its own door out 
to the mall, doesn’t whack your wallet. 
A karaoke song is $2 plus a one drink 
minimum which could cost $6 or less. 
Mogura is closed Sunday and Monday.

On a recent night, a patron who 
described himself as “a local sushi chef ” 
was enjoying a beer and looking quite 
blissed out. “Why do I come here over any 
other karaoke bar in the city? I like it,” he 
says. “I like all the people who work here. I 
like to watch the people do karaoke. Th ey 
sing. Th ey sway. I love it.”

A sign outside 
the club’s entrance 
discourages the 
casual visitor. Inside, 
the sedate spaces are 
lined with bamboo 
and discreetly lit.

PHOTOGRAPHS BY
DANIEL BAHMANI

“Just Mari is fi ne,” says the owner of Club Mari’s, which is tucked away in a corner of Japantown and open nightly from 8 p.m. to 2 a.m.

 
Become a Facebook fan. Search “Florio Cafe & Bar”

Tweet us!
twitter.com/floriosf 

1915 Fillmore Street • (415) 775-4300 • floriosf.com

Tacobar thanks the Fillmore 
community for its support and 
patronage. We’re proud to be part 
of the neighborhood!
 
We love catering your fiestas. 
Please call Jack at 786-9406.

2401 California Street @ Fillmore
415tacobar.com

The Elite Cafe
Established 1981

2049 Fillmore Street   ◆   4 1 5 . 6 7 E L I T E
www.The Elite Cafe.com

O P E N

seven days 

W H E R E

the fi llmore district, 
1300 fi llmore at eddy

P A R K I N G

public garage and 
weekend valet parking

R E S E R V A T I O N S 

415.771.7100
1300fi llmore.com

2343 Fillmore Street 
Adoption Center: (415) 568-3058
Visit us at: www.petsunlimited.orgDo something good for pets

 

Full of love and antics, meet Finnick, a two-year-old Chihuahua mix found 
in Oakland. This handsome little boy is as adorable at play as he is in your 
lap, and would like a hearty mix of both. Bouncy and sweet, Finnick loves 
doggie playgroups, fetch, and pig’s ear treats – the bigger the better! He 
would love to go home with another dog companion or kitty friend. He can 
be a little nervous with sudden movements so he asks that kids be gentle. 
This little guy is fabulous, so come on down and meet Finnick today!

www.petsunlimited.org/gibson/

Finnick
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ART

Th e Aesthetes Pay a Visit
A new exhibition explores ‘Th e Cult of Beauty’

By Jerome Tarshis

T o the serious col-
lector of ironies, the 
Aesthetic Movement 

of 19th century England has 
much to off er. Surely one of 
the most ironic things is that 
the business community may 
well have become aware of a 
need for something new and 
diff erent sooner than most 
English artists did.

Putting it in a nutshell, 
England’s traditional hostil-
ity toward what was merely 
artistic had begun to hurt the 
bottom line. During the 18th 
century beginnings of the 
Industrial Revolution in Eng-
land, the lowering of prices 
made possible by machine 
production gave English 
products an enormous com-
petitive advantage. But then 
time passed, foreigners began 
to catch up, and competition 
was no longer based on price 
alone. 

By the second quarter of the 
19th century, it had become 
clear that French producers 
were — not literally, perish 
the thought — eating England’s lunch. 
What England needed was at least a saving 
remnant of artists and designers who didn’t 
mind being like the French or Spaniards or 
Italians in having a taste for merely beauti-
ful things. Although regrettably associated 
with loose morals, un-English taste could 
bring in money.

Enter, in a somewhat disorderly queue, 
the Aesthetes, whose hits and misses are 
handsomely displayed in “Th e Cult of 
Beauty: Th e Victorian Avant-Garde 1860-
1900,” a traveling exhibition that opened 
February 18 at the California Palace of the 
Legion of Honor.

Conceived 10 years ago at San Francis-

co’s Fine Arts Museums, which did a fair 
amount of the curatorial heavy lifting, the 
show was organized jointly with the Victo-
ria and Albert Museum in London, whose 
own holdings in 19th century English art 
and design, combined with access to Eng-
lish lenders, made it easier to put the show 
together.

Th e objects range over a 
variety of art media — paint-
ing, sculpture, drawing and 
photography meant to be 
artistic — but also includes 
furniture, wallpaper, blue and 
white porcelain and Japanese 
fans, silverware, indeed pretty 
much everything for the 
home, including the architec-
ture of the home itself.

Aestheticism involved a 
new (for England, at least) 
emphasis on the primacy of 
artistic considerations, and had 
no single style. Painting could 
range from the Renaissance 
clarity of Edward Burne-
Jones to the near-abstraction 
of James McNeill Whistler’s 
nocturnes.

As the show’s title suggests, 
what seemed to be at issue was 
whether art should be merely 
beautiful or should teach les-
sons of some kind: dedication 
to the greater glory of God, the 
urgency of building socialism, 
and the nobility of dogs, from 
whom we can all learn some-
thing, were themes widely 
refl ected in Victorian art.

Aestheticism could and 
did seem pretentious. Th e humor magazine 
Punch ran a satirical series about a hypo-
thetical Aesthetic family, the Cimabue 
Browns, whose name alone pointed to the 
opposition between straightforward Eng-
lishness and the embarrassingly foreign. 
And Punch wasn’t making it all up: Th ere 
was a Victorian pianist and composer, no 

marginal dilettante but a principal of the 
Royal Academy of Music, who was actually 
named Cipriani Potter.

At a preview of the exhibition, curator 
Lynn Federle Orr said that the Aesthetes 
were the Kardashians of their time. From 
the viewpoint of People magazine or the 
National Enquirer, they made outstanding 
copy. Conspicuous substance abuse didn’t 
wait for the 20th century: Whatever Dante 
Gabriel Rossetti lacked in trouble caused 
by cocaine he made up for with chloral 
hydrate. 

Some must have led sexless or closeted 
lives; others were ahead of most of us. Dur-
ing one period the poet and artist William 
Morris, his wife, Jane, and Jane’s lover, the 
poet and artist Rossetti, occupied a house 
in joint tenancy; putting a love triangle 
into the actual real estate paperwork was 
far from what we think of as Victorian 
prudery. 

Aestheticism evolved into three related 
movements: Art Nouveau, which extended 
the Aesthetes’ yearning for the exquisite; the 
Arts and Crafts Movement, which turned 
its back on urban luxury and sophisitication 
and stood for the revival of rural crafts and 
healthy values; and the turn-of-the-century 
Decadence, which continued tendencies 
already associated with writer Oscar Wilde 
and illustrator Aubrey Beardsley. We still 
argue back and forth about the relative 
value of making art for its own sake, but 
as with the cultural values of the 1960s, 
much that was avant-garde about the 
Aesthetes has long since entered the com-
mon ground of our thinking about art and 
design.

Th e exhibition continues at the Legion 
of Honor through June 17.

In Response Came the Swedenborgian Church

S an Francisco’s 
Swedenborgian 
Church, at Wash-

ington and Lyon Streets, 
is considered one of the 
outstanding achieve-
ments of the Arts and 
Crafts Movement in 
America. Its design has 
been variously attributed 
to the architect of record, 
A. Page Brown, and Ber-
nard Maybeck, who was 
employed on the project 
in the humble capacity 
of a draftsman but  later 
attained superstar status 
as an architect. 

Th ese considerations 
leave out the one person 
who had the most to do 
with the church’s design: 
its minister, Joseph 
Worcester. Although 
not formally trained as 
an architect, he was an 
unusually knowledge-
able amateur, often con-
sidered the father of the 
Bay Area shingle style, 
in houses he designed 
for himself and others.

Whatever its undisputed merits as an expression of the 
Arts and Crafts Movement, the church may also be seen as 
an explicit repudiation of the kind of art exhibited in the 
show at the Legion of Honor. Worcester disagreed strongly 
with the idea of art for art’s sake. In 1882 Oscar Wilde 
made a lecture tour of the United States, and the two talks 
he gave in San Francisco set forth the Aesthetic ideal of 

“Laus Veneris” by Edward Burne-Jones, a high point of the Aesthetic Movement, is included in the exhibition.

how a home should be 
decorated.

Worcester was suf-
fi ciently provoked to 
respond by giving 
his own series of lec-
tures, between August 
and October of 1882, 
denouncing the Aes-
thetes’ position. He 
was still thinking along 
those lines 10 years 
later, when he wrote in 
a letter to a nephew, “I 
hope our plan will not 
be too aesthetic, but my 
artist friends are much 
bent on making it so. A 
pretty church I do not 
think I could stand; I 
prefer the little congre-
gation in the bare hall.”

After the church 
opened, to great acclaim, 
in 1895, Worcester 
recalled the design 
process. “I could have 
done nothing without 
the architect,” he wrote, 
“but he was very patient 
with my suggestions. 
Sometimes he said that 

an idea of mine was not good architecture. I answered him 
that I cared nothing for the canons of architecture — the 
building must teach its lessons.” Th e Aesthetic Movement, 
which seems in retrospect to be a mixture of triumph and 
excess, stood for a diff erent attitude toward the value of 
beauty. 

— Jerome Tarshis

The rustic interior of the Swedenborgian Church on Lyon Street.
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THOMAS REYNOLDS GALLERY
W W W . T H O M A S R E Y N O L D S . C O M

2291 Pine Street at Fillmore  ■  San Francisco, CA 94115
HOURS: Thursday-Friday-Saturday, Noon to 6 PM, or BY APPOINTMENT

415 / 441-4093

Spaces & Places 

in Venice
JOHN FIELD: Photo-Based Images

These images from Venice are studies of the elements that 
make an urban sense of place — that intense emotional 
response that prints itself on our memories and comes to 
mind when we say we know a place. It has few details, but 
a unique and often vivid aura.

MARCH 2012

Congratulations 2011 Zephyr Real Estate Top Producers!

Front Row/Seated (left to right): Don Woolhouse (Noe Valley 

Top Producer), Danielle Lazier (#1 Companywide Top 

Producer), Robin Hubinsky (West Portal Top Producer), 

Mollie Poe (Company Top 10), Chris Sprague (Company 

Top 10). Back Row (left to right): Bill Kitchen (Upper Market 

Top Producer), Anna Spathis (Company Top 10), Tim 

Gullicksen (Pacific Heights Top Producer), Richard 

Meyerson (Company Top 10). Not pictured: Tim Hawko 

(Company Top 10).   Shot on location on the roof deck of 829 Folsom 

(829folsom.com).

Daniel Fernandez Harry Clark Christine Doud
Potrero Top Producer

James R. Holloway Luba Muzichenko Michael Salstein Jeremy Burnett Mark Peschel Faye Dibachi Laura Kaufman Greg Gamp Radha Tomassetti Marion Broder Suhl Chin Kevin Birmingham Peter Goss Doug Dietz

Kevin Markarian Seth Skolnick Stephanie Johnson Gillian Pontes Debbie Dells Steve Dells Jim Beitzel Aldo Carobene Dan BunkerTanja Beck Eric Castongia Joost Van de Water Darin HolwitzR. Lee Patterson

Andrew Roth Michael Ackerman Sam Avery Ken Eggers Deborah Nguyen Bonnie Spindler Julie Reber Sherri Howe Vicki Valandra Gary Tribulato Amy Clemens

z e p h y r s f . c o m
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Making a Mark
in Pacifi c Heights

Modern housing at home among the Victorians

By John Field

A lthough I’ve lived in Pacifi c 
Heights for many years and 
designed homes here, I never 

thought of myself as a Pacifi c Heights 
architect. When I was asked recently 
how many houses in the neighborhood 
I have designed, I had to stop and think. 
I’d never counted them.

Th ere must be 20 or more, most of 
them published in Sunset or House and 
Garden. Alas, they aren’t easy to pick 
out. Th ere’s no unique window style, 
no striking modern minimalism; San 
Francisco wouldn’t stand for such state-
ments in the 1960s and 70s. I designed 
gracious modern housing, most of it 
blending in with shingles or hiding 
behind a Victorian exterior. Even then 
some of the matrons of Pacifi c Heights 
thought my designs were out of place.

Th ey may have had a point. I used 
bay windows in designs that weren’t 
Victorian, shingle walls as if they were 
white plaster, and glass wherever there 
was a view. I turned a ballroom for a 
mansion into a three-story home and 
carved parking out of many existing 
residences, one of them still with a fi re-
place, mantle and marble trim in the 
garage. 

Th e real art of designing in San Fran-

cisco has always been capitalizing on 
whatever view there is, while concealing 
the exposures that aren’t so good. Th at’s 
true for city living everywhere.

Within three blocks on Broad-
way, I designed three completely new 
houses that are visually related only by 
their proportions. On the surround-
ing blocks are eight or 10 irreverently 
remodeled Victorians, two of them for 
my own family. 

Probably my best known local 
project is a group of six shingled row 
houses at 2641-2663 Union Street. 
Th e design provoked a storm of protest 
from neighbors, who feared their prop-
erty would be devalued by these houses 
only 16 feet wide — not realizing their 
own Victorians were often no wider, 
although built on wider lots. Th e design 
was published in several magazines and 
won many awards, including a special 
governor’s award for contemporary 
California design.

As in all cities, the housing stock is 
limited in Pacifi c Heights. New owners 
want to make their houses their own, 
so they remodel. People live diff erently 
now than they did before, and their 
houses refl ect the changes. But I still 
harbor a hope that some of the sim-
ple elegant spirit of the places I have 
designed will live on.

The group of six shingled row houses at 2641-2663 Union Street was designed by John Field.
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Does the World Really Need Another 
Real Estate Ad Featuring Agent Headshots?
        

Sandra Bagnatori 
sandrabagnatori@

gmail.com
(415) 321-4384

Scott Brittain 
scottpbrittain@

gmail.com 
(415) 321-4385

Thomas Cooke
tomcooke@pacbell.net 

(415) 321-4391

Annie Williams
anniewilliamssf@

gmail.com
(415) 819-2663

(415) 921-6000  hill-co.com

To see homes for sale in your neighborhood, make your smartphone smarter using our new App. 
Text: HILLCO To: 87778. Hill & Co. is a proud member of the Who’s Who In Luxury Real Estate international network.

The City’s Best

Absolutely. When the news is this big.

Here’s why: Annie Williams, Thomas Cooke, Marc Calderon, Scott Brittain and Sandra Bagnatori have all joined Hill & Co. Real 
Estate. All have years of experience in the industry, and represent hundreds of millions of dollars in real estate transactions. We’re 
delighted to welcome these agents to Hill & Co. After all, they are among the very best of the best.

Marc Calderon 
mccalderon71
@hotmail.com 

(415) 321-4312
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A three-story modern house with shingles and bay windows replaced a ballroom on Broadway.

First an Architect
and a Filmmaker,
Now a Photographer

A s an architect who specialized in the design of public places and a 
documentary fi lmmaker who explored why we like some spaces and not 
others, it became clear as I began focusing on photography that what 

I wanted to capture was not merely found on fi lm. It was more than something 
visual. It involved all of the senses. 

In the hundreds of photographs I took 
over the years, the nature of the single lens 
camera always held the viewer back, outside 
the place. Even photographs of architectural 
projects I designed were usually manipulated 
by the professional photographer to show as 
much as possible, exaggerating the dimen-
sions and missing the essential nature of 
being there.

In fi lmmaking, the sense of sound is a 
great help in capturing the sense of place. 
Still, I found we could come closer to rep-
licating the experience of being there by 
building up a sequence about a place with 
a series of closeups. Th at is part of what our 
eyes do naturally as our focus shifts rapidly, 
even when we don’t notice we are doing it.

Digital photography and Photoshop 
make it possible to create images that 
express the sense of being inside these spe-
cial places by removing some details and 
reinforcing the textures, colors or direction 
of the light — things that are more powerful in remembering the experience 
of being there than the original photograph itself. Often understanding the 
sense of the place only becomes clear to me as I work with the photograph in 
the computer. Like reading poetry, I need to bring myself into it to discover its 
nature and meaning.

— John Field

During March, John Field’s 
photo-based images, SPACES 

& PLACES IN VENICE, will be 
exhibited at the Thomas 
Reynolds Gallery at 2291 Pine 
Street. For more information, 
visit thomasreynolds.com.

■ EXHIBITION

The Best Professional Caregivers
Caring for an aging family member is not a task for a
neighbor. Or the friend of a friend. Only a professional
caregiver can provide the level of care your parent needs. 

Home Care Assistance is the leading provider of home care in the Bay
Area because:
• We screen our caregivers through the Department of Justice. They are 

bonded and insured for your peace of mind. 
• Our caregivers are experienced and we train them in our exclusive 

Balanced Care Method™ for healthy aging.
• We wrote the books on caring for seniors in their homes. Handbook for

Live-In Care and From Hospital to Home Care are available on 
Amazon.com. They are a resource for the industry as well as families.

415-744-4787
HomeCareAssistance.com

Meet Angela. Angela Szeto manages our San Francisco
office and has worked as a social worker. Angela 
specializes in matching the right caregiver to clients.
Please call Angela today at 415-744-4787 to schedule
your free assessment.

Chart your path to a fulfi lled 
future through Coming of Age
programs, workshops & 
volunteer opportunities for 
people 50+!

What’s next in YOUR life? 

“Explore Your Future” workshops 

begin February 15 in San Francisco. 

Enroll today!

Visit  www.ComingofAge.org/BayArea 
or call (888) 308-1767 for more info.
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The local market is soaring

Although the number of closings this month is down somewhat, the 
neighborhood real estate market is soaring. Properties in all categories are 
trading aggressively, many with multiple offers after only a few days on the 
market. The single family luxury market is quite active, indicating substantial 
demand. Some beautiful properties have recently been listed to fi ll that demand, 
including 3481 Washington, offered for just under $7.5 million. Behind its modest 
exterior lies a contemporary treatment of classic architecture. The garden, deck, 
views and wine cellar create a fl exible backdrop for both quiet enjoyment and 
elegant entertaining. Now 14 Presidio Terrace has re-entered the market at $5.65 
million, with its grand scale formal dining room, inviting kitchen and butler’s 
pantry. One of its most remarkable features is the lush landscaping of the back 
garden and the Presidio beyond.

Condos are also going into contract at a rapid pace and we’re starting to see 
a slight increase in the number of properties for sale. The Arts and Crafts co-op 
at 2888 Jackson Street is rich in period details and south-facing light and views, 
offered for $710,000. Just down the street at 2865 Jackson, unit #4 is an elegant 
unit that has retained its Edwardian charm and period details after an extensive 
remodel. South light and views add to the attractions of this $1.5 million home.

The local economy is enjoying the continuing trend of job creation in the tech 
industry, resulting in increased confi dence in real estate investments. A sense 
of urgency seems to be driving buyers to get into a home before the Facebook 
public offering increases demand and drives up prices.

— Data and commentary provided by MARIA MARCHETTI at Sotheby’s 
International Realty. Contact her at maria@mariamarchetti.com or call 699-8008.

NEIGHBORHOOD HOME SALES

Single Family Homes BR BA  PK Sq ft  Days Date Asking Sale 

2328 Greenwich  1 1.5 1  54 1/20/12  795,000  750,000  

2245 Webster  3 1 0 1586 14 1/18/12  975,000  1,045,000  

2269 Greenwich  4 4 2 3340 253 2/7/12  2,825,000  2,680,000  

2811 Vallejo  4 3.5 2 3035 118 2/3/12 3,995,000  3,600,000  

2601 Broadway  7 6 4 9744 0 1/31/12  11,950,000  11,000,000  

        

Condos / Co-ops / TICs / Lofts

1389 Baker #1389   2 2 1 1200 72 2/9/12 450,000   488,000  

1910 Divisadero #6  2 1 1 121  1/17/12  499,000  489,000  

1391 Baker   3 3 1 1284 72 2/9/12  499,000  537,000  

3561 Sacramento   3 2 1 155  2/15/12 1,029,000  1,000,000  

2825 Laguna   4 2 1 1865 42 2/9/12 1,549,000   1,485,000  

325 Locust   3 2 2  18 2/8/12  1,595,000  1,595,000

MUSIC

Internationally acclaimed mezzo-
soprano Frederica von Stade will join 
the line-up of artists performing with 

the San Francisco Girls Chorus in a concert 
March 25 at Calvary Presbyterian Church 
at 2515 Fillmore Street. 

Performing for three 
decades, von Stade has 
made more than 70 
recordings with every 
major label — includ-
ing complete operas, 
aria albums, symphonic 
works, solo recital pro-
grams and popular 
crossover albums.

Entitled “In Praise 
of Music,” the local 
concert will also feature 
cellist Emil Miland 
and countertenor Justin 
Montigne. It will include music by Purcell, 
Schubert, Paulus, local composer David 
Conte and a new world premiere by Joan 
Szymko. 

Th e group’s alumnae chorus will lend its 
voices to works by Holst, Chesnokov and 
others requiring double choirs. 

Founded in 1978, the San Fran-
cisco Girls Chorus is an internationally 
acclaimed center for choral music perfor-
mances and education for females ages 7 to 
18.  Th e organization includes the concert 
and touring ensemble, training program 
and alumnae chorus, with more than 300 
singers from 160 Bay Area schools.

While the chorus has frequently been 
singled out for awards and honors over the 
years, the 2008-09 season represented a 
watershed year for the group, including a 
joint performance with the San Francisco 

Boys Chorus at Presi-
dent Obama’s swearing-
in ceremony, as well as 
a performance at the 
Library of Congress and 
a New York debut at 
Lincoln Center. 

Th e San Francisco 
Girls Chorus has pro-
duced a number of 
recordings and can also 
be heard on several San 
Francisco Symphony 
recordings with con-
ductor Michael Tilson 
Th omas, including fi ve 

that earned Grammy Awards.
Th is will be the fi nal concert for Susan 

McMane, who has served as artistic direc-
tor of the chorus since 2001. Th e group’s 
board announced last July that it would not 
renew McMane’s contract, explaining only 
that it had “decided to take the chorus in a 
new direction.” A rally of support on Face-
book and Tumblr urging reconsideration of 
the decision was unsuccessful.

Th e concert will begin at 4 p.m. on Sun-
day, March 25. Tickets, priced from $18 to 
$35, are available at cityboxoffi  ce.com or by 
calling 392-4400. For more information, 
visit sfgirlschorus.org.

The modern neighborhood

“Pacifi c Heights Modern” (top right) is the most recent in an ongoing series 
of prints created by artist and architect Michael Murphy celebrating modern 
architecture in San Francisco. Several of the prints feature buildings in the 
neighborhood. The entire series is available at Zinc Details at 1905 Fillmore 
Street or at designinblue.com.

Girls Chorus Concert
Will Include a Superstar

The girls chorus will perform with 
Frederica von Stade on March 25.

“If I had but two loaves of bread, 
I’d sell one and buy hyacinths 

to feed my soul.”

JUDITH SKINNER

Fine Gardening
40 Years of Experience

sfskinner@aol.com   415.776.8272

Wedding Flowers  •  Silk Flowers  •  Fresh Flowers 
Bonsai  •  Ikebana Tools & Gifts  •  Award Winning Design

2120 SUTTER STREET • 415.749.1533
(between Steiner & Pierce) •  bloomingfl oraldesign.com

B L O O M I N GB L O O M I N G
Floral DesignFloral Design

Michael W. Perry
& Company

Fine Custom Framing
Antique Prints & Maps

1837 Divisadero • 415-563-8853
www.mwperry.com

Pianos at their best!

415 / 567-1800

14 Dipsea...country home in Seadrift at Stinson Beach. Charming 
three bedroom, two bath home with bright, open living/dining/kitchen. 
Views of  the lower Bolinas ridge with your own little path to the edge of  
the lagoon. Fenced yard, two card garage, hot tub and gardens. Close to 
beach access. Very successful vacation rental. 
Offered at $1,375,000  View online at www.14dipsea.com

276 Seadrift Road in Stinson Beach: unobstructed views of  the
Pacific Ocean and San Francisco await the owner of  this home
in exclusive Seadrift. Four bedrooms with three and a half  baths 
complement the vast living spaces with a wall of  glass overlooking 
the Beach. Extra-large two car garage for all the beach toys.
Offered at $6,875,000 View online at www.276seadriftroad.com



Not many cities can boast a vibrant section of town that is upscale but approachable, Not many cities can boast a vibrant section of town that is upscale but approachable, 
fashionable but not elitist, comfortable without being boring. San Francisco’s Fillmore fashionable but not elitist, comfortable without being boring. San Francisco’s Fillmore 
is all these — and, best of all, it’s not striving to be original. It just is.is all these — and, best of all, it’s not striving to be original. It just is.     — Gourmet magazine

GIFTS & FLOWERS
Blooming Floral Design
2120 Sutter    749-1533
Cottage Industry
2328 Fillmore    885-0326
Fillmore Florist
1880 Fillmore    929-5200
In Water
2132 Fillmore    359-1232
L’Occitane
2207 Fillmore    563-6600
Nest
2300 Fillmore    292-6199
Paper Source
1925 Fillmore  409-7710 
Papyrus
2109 Fillmore    474-1171

HOME & GARDEN
BoConcept
1928 Fillmore    625-2800
Design Within Reach
1913 Fillmore    567-1236
Duxiana
1803 Fillmore    673-7134
Jonathan Adler
2133 Fillmore    563-9500
Studio D
2184 Sutter    346-9694
Timeless Treasures
2176 Sutter    775-8366
Zinc Details
1905 Fillmore    776-2100

JEWELRY
Alexis Bittar
1942 Fillmore    567-5113
Eric Trabert Goldsmith
2420 Fillmore    567-8887
Gallery of Jewels
2115 Fillmore    771-5099
Hi Ho Silver
1904 Fillmore    771-4446

NEWS & BOOKS
Browser Books
2195 Fillmore    567-8027
Juicy News
2453 Fillmore    441-3051
Marcus Books
1712 Fillmore    346-4222

PETS
Aqua Forest Aquarium
1718 Fillmore    929-8883
Barry for Pets
1840 Fillmore    346-8899
George
2512 Sacramento 441-0564
Pets Unlimited
2343 Fillmore    563-6700

ART & ANTIQUES
Fillmore Estates
2450 Fillmore  567-1447
Kuraya Japanese Antiques
2425 California 885-3313
Mureta’s Antiques
2418 Fillmore    922-5652
Narumi Japanese Antiques
1902 Fillmore    346-8629
Thomas Reynolds Gallery
2291 Pine    441-4093
Walter Adams Framing
2019B Fillmore    922-6811

CLOTHING & SHOES
Asmbly Hall
1850 Fillmore  567-5953
Athleta
2226 Fillmore 877-328-4538 
Betsey Johnson
2121 Fillmore    776-0669
Black Fleece
2223 Fillmore    931-2203
Cielo
2225 Fillmore    776-0641
Clary Sage Organics
2241 Fillmore    673-7300
Cotelac
1930 Fillmore    351-0200
Crosswalk Shoes
2122 Fillmore    921-0292
Curve
2360 Fillmore    885-4200
De Novo
2413 California    563-5937
Eileen Fisher
2216 Fillmore  346-2133
Elizabeth Charles
2056 Fillmore  440-2100
Erica Tanov
2408 Fillmore    674-1228
Gimme Shoes
2358 Fillmore    441-3040
Heidi Says
2426 Fillmore    749-0655
Heidi Says Casual
2416 Fillmore    749-1144
Heidi Says Shoes
2105 Fillmore    409-6850
Hlaska
2033 Fillmore   440-1999
James Perse
2028 Fillmore    885 0300
Jigsaw
2121 Fillmore  931-5520
Lilith
2029 Fillmore    913-7600
Limu
2237 Fillmore    567-9500
Marc by Marc Jacobs
2142 Fillmore  447-8940
Margaret O’Leary
2400 Fillmore    771-9982
Metro 200
2116 Fillmore    776-5652
Mio
2035 Fillmore    931-5620
Mudpie
2185 Fillmore  771-9262 
Mrs. Dewson’s Hats
2052 Fillmore    346-1600
Muse Ten
1820 Fillmore    922-6873
Paolo Shoes
2000 Fillmore    885-5701
Peruvian Connection
2326 Fillmore    513-1559
Ralph Lauren
2040 Fillmore    440-6536 
ruti
2119 Fillmore    441-4412
sunhee moon
1833 Fillmore    928-1800
Toujours
2484 Sacramento 346-3988

RESALE
Crossroads Trading Co.
1901 Fillmore    775-8885
Goodwill Industries
1699 Fillmore    441-2159
Repeat Performance
2436 Fillmore    563-3123
Seconds to Go
2252 Fillmore    563-7806

SERVICES
Artists Inn
2231 Pine  346-1919
Bank of  America
2310 Fillmore 650-615-4700
Copy.net
2404 California    567-5888
Invision Optometry
1907 Fillmore    563-9003
Jet Mail
2130 Fillmore    922-9402
Music Lovers Audio
2285 Bush    345-8111
R. Carrie Insurance
2140 Sutter    567-7660
S.F. Boot & Shoe Repair
2448 Fillmore    567-6176
Skyline Cellular
1920 Post    751-8282
UPS Store
2443 Fillmore    922-6245
Walgreens
1899 Fillmore    771-1568
Wells Fargo
2100 Fillmore   396-4453


